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"Understanding and acknowledging the incredible economic impact of the nonpr¢
arts and culture, emust always remember their fundamental value. They foster
beauty, creativity, originality, and vitality. The arts inspire us, sooth us, provoke u

involve us, and connect us. But they also create jobs and contribute to the econc
0 Robert L. Lynch

President and CEO
Americans for the Arts



The Arts Mean Business
By Robert L. Lynch, President and CEO, Americans for the Arts

Americabds artists and ar ensconlmumgtyafom eoadb-coasd s | i v e
fueling creativity, beautifying our cities, and improving our quality of life. In my travels across the
country, business and government leaders often talk to me about the challenges of funding the arts
amid shrinking resarces and alongside other pressing needs. They worry about jobs and the
economy. Is their region a magnet for attracting and retaining a skilled and innovative
workforce?How well are they competing in the higkakes race to attract new businesses? The
findings fromArts & Economic Prosperity I\V6end a clear and welcome message: leaders who care
about community and economic vitality can feel good about choosing to invest in the arts.

Arts & Economic Prosperity IMs our fourth study of Arts & Economic Prosperity I\Vshows that arts and
the nonprofitartea nd cul t ur e i ndust r quifuse orgampatoastieverage atditienal evetdated
economy.The most comprehensive study of its kind spending by their audiences that pumps revenue into

ever conducted, it features customized findings on 182 the local economy. When patronseaiti an arts event
study regions representing all 50 states and the District  they may pay for parking, eat dinner at a restaurant,

of Columbia as well as estimates of economic impact shop in local retail stores, and have dessert on the way
naionally. Despite the economic headwinds that our home. Based on the 151,802 audieimtercept
country faced in 2010, the results are impressive. surveys conducted for this study, the typical arts
Nationally, the industry generated $135.2 billion attendee spends $24.60 persper, per event, beyond
dollars of economic activity $61.1 billion by the the cost of admission.
nationés nonprofit arts and culture organizations in
addtion to $74.1 billion in eventelated expenditures Communities that draw cultural tourists experience an
by their audiences. This economic activity supports 4.1  additional boost of economic activity. Tourism industry
million full -time jobs.Our industry also generates research has repeatedly demonstrated that arts tourists
$22.3 billion in revenue to local, state, and federal stay longer and spend more than the averag
governments every yeara yield well beyod their traveler.Arts & Economic Prosperity I\feflects those
collective $4 billion in arts allocations. findings: 32 percent of attendees live outside the
county in which the arts event took place, and their
Arts and culture organizations are resilient and eventrelated spending is more than twice that of their

entrepreneurial businesses. They employ people locally, local counterparts (nonlocal: $39.96 iecal: $17.42).

purchase goods and services from within the community, The message is clear: a vibrant arts community not

and market and promote their regions. Antganizations only keeps residents and their discretionary spending

are rooted locally; these are jobs that cannot be shipped close to home, it also attracts visitors who spend

overseas. Like most industries, the Great Recession left a money and help local businesses thrive.

measurable financial impact on the arrasing the

gains made during the precession years, and leaving Arts & Economic Prosperity IMdemonstrate that

2010 expenditurethree percent behind their 2005 levels. Amer i cads arts industry i s n
The biggest effect of the recession was on attendance economic uncertainty, but is also a key component to

and audience spending. Inevitably, as people lost jobs our nationbs economic recove.l
and worried about losing their houses, arts attendance Business and elected leaders need not feel that a choice

like attendance to sports events and leisure @avel must be made between antmfling and economic

waned as well. Yet, even in a down economy, some prosperity. This study proves that they can choose
communities saw an increase in their arts spending and  both. Nationally, as well as locallthe arts mean

employment. As the economy rebounds, the arts are well business

poised for growth. They are already producing new and

exciting worl® performances and exhibitioasid

festivals that entertain, inspire, and attract audiences.

Arts & Economic Prosperity IV | Americans for the Arts 1



"As all budgetd local and national, public and privateontinue to
reel from the effects of the economic downturn, some may percei
the arts as an unaffordable luxury reserved for only the most
prosperous times. Roinately, this rigorous report offers evidence
that the nonprofit arts industry provides not just cultural benefits t
our communities, but also makes significant positive economic
contributions to the nationos
overdl state of the economyThis certainly is something to applatc

o0 Jonathan Spector
President & CEO
The Conference Board

Arts & Economic Prosperity IV | Americans for the Arts



The Economic Impact of the
Nonprofit Arts and Culture Industry
In the City of Omaha, NE

Arts & Economic Prospdy IV provides compelling new evidence that the nonprofit
arts and culture are a significant industry in the City of Odabraze that generates

$89.9 million in total economic activity. This spendin§45.9 million by nonprofit

arts and culture organizatioaad an additional $44 million in everdlated spending

by their audiences supports 3,431 fullime equivalent jobs, generates $76.3 million

in household income to local residents, and delivers $9.1 million in local and state
government revenue. This eamic impact study sends a strong signal that when we
support the arts, we not only enhance our quality of life, but we also invest in the City
of Omahads +®angnomic well

The City of Omahis one of 182 study regions that  Defining Economic Impact

participated irArts & Econanic Prosperity 1V the This proprietary study uses four economieasures to

most comprehensive study of its kind ever conducteddefine economic impact: futime equivalent jobs, resident

It documents the economic impact of the nonprofit arthiousehold income, and local and state government

and culture sector in 139 cities and counties, 31 multirevenues.

city or multi-county regions, 10 states, and two

individual arts digictsd representing all 50 U.S. states(1) Full-Time Equivalent (FTE) Jobsdescribes the total

and the District of Columbia. The diverse study regionsmount of labor employed. Economists measure FTE jobs,

range in population (1,600 to four million) and type  not the totahumber of employees, because it is a more

(rural to large urban). Project economists customized accurate measure that accounts for-paré employment.

inputoutput analysis models to calculate specific and

reliable findings for each study region. This study  (2) Resident Household Incoméoften called Personal

focuses solely on the economic impact of nonprofit arigicome) includes salaries, wages, and entrepreneurial

and culture organizations and evesiated spending  income paid to local residents. It is the monesidents earn

by their audiences. Spending by individual artists andand use to pay for food, mortgages, and other living

the forprofit arts and culture sectce.¢J., Broadway or expenses.

the motion picture industry) are excluded from this

study. For the purpose of this study, the geographic Revenue to (3) Local and (4) State Governmeincludes

area included in this analysis is definedtasCity of revenue from local and state taxes (e.g., income, property,

Omaha. sales, and lodging) as well as funds from license feesy utilit
fees, filing fees, and other similar sources.

Arts & Economic Prosperity IV | Americans for the Arts 3



Economic Impact of the ENTIRE Nonprofit Arts and Culture Industry
(Combined Spending by Both Organizationand Their Audiences)
in the City of Omaha

During fiscal yea01Q aggregate nonprofit sector sperglby boththe Cityof Omahds nonpr of it art s
culture organizations and their audiences tot88219 million The table below demonstrates the total economic
impact of this spending.

TOTAL Economic Impact of the Nonprofit Arts and Culture Industry in the City of Omaha
(Spending by Nonprofit Arts and Culture Organizatiang Their Audiences)

Median of
Similar Study Regions
City of Omaha Pop. = 250,000 to 500,00( National Median

Direct Expenditures $89,871,452 $78,014,569 $49,081,279
Full-Time Equivalent Jobs 3,431 2,719 1,533
Resident Household Incom $76,283,000 $63,166,000 $35,124,500
Local Government Revenu $3,889,000 $3,640,500 $1,946,500
State Government Revent $5,218,000 $4,143,500 $2,498,000

Direct and Indirect Economic Impact: How aDollar is Re-spent in the Economy

Arts & Economic Prosperity Ises a sophisticated economic analysis called-opigut analysis to measure economic

impact. It is a system of mathematical equations that combines statistical methods and economisgheoungput analysis

enables economists to trap&nhowwimahiynti mesl acdbl éaonomy firand
generated by each round of spending. How can a dollarsperd? Consider the following example:

A theater companin the City of Omahg@urchaseseveralgallons of paint fromalocal hardware store for280. The
hardware store then uses a portion of tA@%o pay the sales clerk; the sales clerkpends some of the monatya
grocery storpthe grocery store usesmeto pay its cashier; the cashier spends someent and so on..

Thus, the initial expenditure by the theater company was followed by four additional rounds of local spending (by the hardwar
store, the sales clerk, the grocery store, and théecash

A The economic i mpact of the t he a tdieectecononmepnapacy. 6s i niti al $200
A The economic impacts of the subsequent rounds of local spending aréitletimpacts.
A Eventually, the $200 d oetohamy (se., bepdntnodichllg) arkdceasetb liaveafocat he | oc al
economic impactin this example, if the theater company purchased the foamta nonlocal hardware storéhere
would be no local economic impa&ince the hardware store is located®wugas County thedollars remairwithin
thelocal economyand creatat least one mom®und oflocal spending by th@ardware company.
A Thetotalimpact is the sum of the direct impact plus all indirect impagtss report provides thetotal impact.

Adollar Ari ppleso very different t hr ou g houtpuarootel veas areatedrfarthey, whi ch
City of Omaha.

4 Arts & Economic Prosperity IV | Americans for the Arts



"Mayors understand the connection between the arts industry an
revenues. Arts activity creates thousands of direct and ingbiesct
and generates billions in government and business revenues. Th
also make our cities destinations for tourists, help attract and reta
businesses, and play an important role in the economic revitalizai
of cities and the vibrancy of our neigithoods:

0 Philaddphia Mayor Michael A. Nutter
President, The United States Conference of MayorsiZi3

"Many businesses support the arts across the country because
intuitively understand that the arts matter, so it is great to get tr
facts and @&learer understanding of the links between the arts a
economic prosperity

0 Stemhen Jordan, Executive Director
Business Civic Leadership Center
U.S. Chamber of Commerce

Arts & Economic Prosperity IV | Americans for the Arts



Economic Impact of Spending by Nonprofit Arts and Culture ORGANIZATIONS
in the City of Omaha

Nonprofit arts and dture organizations are active contributors to their business community. They are employers,
producers, and consumers. They are members of the Chamber of Commerce as well as key partners in the
marketing and promotion of their cities, regions, and st&gasnding by nonprofit arts and culture organizations
totaled$45.9 millionin the City of Omahaluring fiscal yea01Q This spending is faraching: organizations

pay employees, purchase supplies, contract for services, and acquire assets witlimtheirity. These actions,

in turn, support jobs, create household income, and generate revenue to the local and state governments.

The City of COansandcaltsre orgamzatiors provide rewarding employment for more than just
administratorsartists, curators, choreographers, and musicians. They also employ financial staff, facility

managers, and salespeople. In addition, the spending by these organizations directly supports a wide array of other
occupations spanning many industries (e.gntimg, event planning, legal, construction, and accounting).

Data were collected from 28 eligible nonprofit arts and culture organizations in the City of Omaha. Each provided
detailed budget information about more than 40 expenditure categories for fiscal year 2010 (e.qg., labor, payments
to localand nonlocal artists, operations, administration, programming, facilities, and capital expenditures/asset
acquisition). The following tables demonstrates the total economic impacts of their aggregate spending.

TOTAL Economic Impact of Spending by Nonprofit Arts and Culture ORGANIZATIONS
in the City of Omaha

Median of
Similar Study Regions
City of Omaha Pop. = 250,000 to 500,00( National Median
Direct Expenditures $45,854,282 $35,493,513 $23,141,643
Full-Time Equivalent Jobs 2,121 1,392 791
Resident Household Incom $44,415,000 $32,773,000 $19,488,000
Local Government Revenu $1,831,000 $1,425,000 $867,000
State Government Revent $2,302,000 $1,55,000 $1,010,000

6 Arts & Economic Prosperity IV | Americans for the Arts



An Economic Impact Beyond Dollars: Volunte@ism

While arts volunteers may not have an economic impact as defined in this study, they clearly have an enormous
impact by helpinghe Cityof Omahds nonprofit arts and cultureAtsergani z
& Economic Prosperity IVeveals a significant contribution to nonprofit arts and culture organizations as a result

of volunteerism. Durin@01Q a total of4,445volunteers donated a total ¥66,48%ours tothe City of Omaha s
participating nonprofit arts and culture organi@as. This represents a donation of time with an estimated

aggregate value &3,342,605Independent Sector estimates the dollar value of the av@dd@eolunteer hour

to be$21.39.

The 28 participating organizations reported an average of 35.2 eelaivho volunteered an average of 158.8
hours, for a total of 5,589 hours per organization.

The Value of In-Kind Contributions to Arts Organizations

The patrticipating organizations were asked about the sources and value ofklmelrsapport. Irkind

contributions are nenash donations such as materials (e.g., office supplies from a local retailer), facilities (e.g.,
rent), and services (e.g., printing costs from a local printer) 28lparticipating nonprofit arts and culture
organizations itthe City of Omahaeported that they receivedkind contributions with an aggregate value of
$924,72&luring fiscal yeaR01Q These contributions were received from a variety of sources including
corporations, individuals, local and state arts agencidsyaernment.

"At Aetha, we encourage our erapgées to be active volunteelst 0 s
for the enployee, good for the communityn@ a source of corporate
pride.The research also makes clear that employees who are engag
the community are more engaged at the workdaaed that is good for
businessArts organizations are part of the fabric ofealthy community,
so we are delighted to provide incentives to our workers to be regula
volunteers'

0 Floyd W. Green, llI

Head of Community Relatiorend UrbarMarketirg
Aetna

Arts & Economic Prosperity IV | Americans for the Arts 7



Economic Impact of Spending by Nonprofit Arts and Culture AUDIENCES
in the City of Omaha

The nonprofit arts and culture industry, unlike most industries, leverages a significant amount-odlatezht

spending by its audiences. For exden when patrons attend a cultural event, they may pay to park their car,
purchase dinner at a restaurant, shop in nearby stores, eat dessert after the show, and pay a babysitter upon their
return home. Attendees from out of town may spend the nighttded This spending generates related

commerce for local businesses such as restaurants, parking garages, retail stores, and hotels.

To measure the impact of nonprofit arts and culture audiences in the City of Omaha, data were collected from 886
event atendees during 2011. Researchers used an audigaoeept methodology, a standard technique in which
patrons complete a written survey about their evelated spending while attending the event. In the City of

Omaha, arts attendees spend an avera§25086 per person, per event as a direct result of their attendance to the
event. Local businesses that cater to arts and culture audiences reap the rewards of this economic activity.

The 28 participating nonprofit arts and culture organizations reported ¢hagiginegate attendance to their events
was 1.7 million during 2010. These attendees spent an estimated total of $44 million, excluding the cost of event
admission. The following table demonstrate the total impacts of this spending.

TOTAL Economic Impact of Spending by Nonprofit Arts and Culture AUDIENC ES
in the City of Omaha (excluding the cost of event admission*)

Median of
Similar Study Regions
City of Omaha Pop. 250,000 to 500,00¢ National Median
Direct Expenditures $44,017,170 $36,540,347 $21,573,435
Full-Time Equivalent Jobs 1,310 923 643
Resdent Household Income $31,868,000 $20,520,500 $12,823,000
Local Government Revenu $2,058,000 $1,747,000 $1,084,000
State Government Revent $2,916,000 $2,055,000 $1,334,000

* Why exclude the @st of admission? The admissions paid by attendees are excluded from the analysis because those dollars are
captured in the operating budgets of the participating nonprofit arts and culture organizations and, in turn, are spent by th
organization. Thismehod ol ogy aomu mdtsi mglodo utbHese doll ars in the study anal\

8 Arts & Economic Prosperity IV | Americans for the Arts



Cultural Tourists Spend More

The886audience survey respondents were asked to provide the ZIP code of their primary residence, enabling
researchers to determine which attendees loeat residents (livavithin Douglas Countyand which were nen
residents (liveoutsideDouglas County In the City of Omaharesearchers estimate tls& 0percent of the..7

million nonprofit arts attendees were resideA®ppercent were neresides.

Nortresident attendees spend an averag® percent more per person than local attend&@3.29vs. $19.26 as

a result of their attendance to cultural events. As would be expected from a traveler, higher spending was typically
found in the categ@s of lodging, meals, and transportation. When a community attracts cultural tourists, it
harnesses significant economic rewards.

Event-Related Spending by Arts and Culture Event Attendees Totaled $44 million
in the City of Omaha (excluding the cost of ent admission)

All
City of Omaha
Residents Non-Residents Event Attendees
Total Attendance 902,337 800,185 1,702,522
Percent of Attendee: 53.0 percent 47.0 percent 100 percent
Average Dollars Spent Per Attend:t $19.26 $33.29 $25.86
Direct Event-Related Expenditures $17,379,011 $26,638,159 $44,017,170
Nonprofit Arts and Culture Event Attendees Spend an Average of $25.86 Per Person
in the City of Omaha (excluding the cost of event admission)
All
City of Omaha
Residents Non-Residents Event Attendees
Refreshments/Snacks During Eve $1.78 $1.88 $1.83
Meals Before/After Event $10.52 $12.33 $11.37
Souvenirs and Gifts $2.95 $3.99 $3.44
Clothing and Accessorie: $0.91 $1.30 $1.09
Ground Transportatior $2.13 $4.52 $3.26
EventRelated Child Care $0.35 $026 $0.31
Overnight Lodgingone night only) $0.21 $5.50 $2.69
Other $0.41 $3.51 $1.87
Total Per Person Spending $19.26 $33.29 $25.86

Arts & Economic Prosperity IV | Americans for the Arts 9



Cultural Events Attract New Dollars and Retain Local Dollars

The CityofOmahds nonpr of it a rravides attractions thdt draw visitorste tbetcommunity. In
fact,57.0percent of all nomesident survey respondents reported that the primary reason for their trip was
Aspecifically to attend this arts/cultural event.o

In addition,7.0percent othe City of Omahé& s -nesidant survey respondents reported that they will spend at
least one night away from homethre City of Omahas a direct result of attending the cultural event.-Non
resident attendees who stay overnight in paid lodging spend aneoé$dgl8.14per person as a result of their
attendanc@ significantly more than the overall per person average for alfesident attendees to eventgtia

City of Omaha$33.29

Finally, the audience survey rothhagenng wault ywu hawe traveled s k e d
to another community to attend a similar cultural exp

A 23.3percent othe City of Omahé gesidentcultural attendees report thtaey would have traveled to a
different community in order to attend a simit@idtural experience
A 45.3percent othe City of Omahé sonresidentultural attendees repdte same

These figures demonstrate the economic impact of the nonprofit arts and culture in the purest sense. If a
community does not provide a variety ofistic and cultural experiences, it will fail to attract the new dollars of
cultural tourists. It will also lose the discretionary spending of its local residents who will travel elsewhere to
experience the arts.

"As a banker, | have visited businesses in almost every city and town in
Oklahoma. There is a visible difference in places with a vibrant arts
community. | see people looking for places to park, stores staying ofen
and restaur ant s the busikessdlay v extehdeddandtle
cash registers are ringirig

0 KenFergeson
Chairman & CEO, NBanC
Past President, American Bankers Association

Cultural Attendees are Artists!

A 44.9 percent of the City of Omahadés arts attendee:
the arts (e.g., sing in a choir, act in a community play, paint or draw, play an instrument).

10 Arts & Economic Prosperity IV | Americans for the Arts



Conclusion

The nonprofit arts and culture ae$89.9 million industry in the City of Omahane

that supports 3,431 futime equivalent jobs and generates $9.1 million in local and
state government revenue. Nonprofit arts and culture organizations, which spend
$45.9 million annually, leverage a rerkable $44 million in additional spending by

arts and culture audien@spending that pumps vital revenue into local restaurants,
hotels, retail stores, parking garages, and other businesses. By demonstrating that
investing in the arts and culture yieldsoaomic benefitsArts & Economic

Prosperity IVlays to rest a common misconception: that communities support the arts
and culture at the expense of local economic development. In fact, they are investing
in an industry that supports jobs, generates gonem revenue, and is a cornerstone

of tourism. This report shows conclusively thia arts mean business!

"Disney has a rich legacy in animation, film and storytelling, so
naturally we consider the arts to be an essential part of our busines
well as an essential element of ouncounities. We have seen how tf
arts not only enrich American life, but also support millions of jobs
across the country, generate billions of dollars in economic impact,
help drive the familyacation industry. By investing in the arts, we
plant seed$or the future and make our communities better places tc
live."

0 Meg Crofton, President
Walt Disney World Parks & Resorts Operations, U.S. and Fre

Arts & Economic Prosperity IV | Americans for the Arts 11



AOmaha 1 s a c¢city Byihvadgingeamt
them, we are not only adding to the character of our
community but creating |
0 Mayor Jim Suttle
Al n Nebraska, we under st ¢
important component of vibrant, thriving communities.
The quality and diversity ohe arts help to attract and
promote business development. Ardated industries
create jobs, attract investments and enhance tourism.
Additionally, the arts connect us to one another and ad
richness to our lives.

0 GovernorDave Heineman

Arts & Economic Prosperity IV | Americans for the Arts



The Arts & Economic Prosperity IMCalculator

To make it easier to compare the economic impacts of different organizatibimstiagt City of Omahathe

project researchers calculated the economic impact per $100,000 of direct spending by nonprofit arts and culture
organizations and their audiences.

Economic Impact Per $100,000 of Direct Spending by ORGANIZATIONS

For every $100,000 in direct spending by a nonprofit arts and culture organizatierdity of Omahathere was
the following total economic impact.

TABLE 1:

Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and Cultur@rganizations
in the City of Omaha

Median of

Similar Study Regions
City of Omaha Pop. = 250,000 to 500,00( National Median
Full-Time Equivalent Jobs 4.63 3.54 3.46
Resitlent Household Income $96,861 $86,526 $82,084
Local Government Revenu $3,993 $3,913 $3,819
State Government Revent $5,020 $5,031 $4,656

An Example of How to Use the Organizational Spending Calculator Tablé@bove):

An administrator from a nonprofit arts and culture organization that has total expenditures of $250,000 wants to

determine the organizatiob s t ot al e ¢ 0 ntimengquivalént{ipT&)cemplognment fnauGity of
Omaha The administrator would:

1. Determine the amount spent by the nonprofit arts and culture organization;
2. Divide the total expenditure by 100,000; and

3. Multiply that figureby the FTE employment ratio per $100,000tfe City of Omaha

Thus, $250,000 divided by 100,000 equals 2.5; 2.5 tih&&(from the top row of data on Table 1 above) equals
a total of11.6full-time equivalent jobs supported (both directly and indiygetithin the City of Omahdy that

nonprofit arts and culture organization. Using the same procedure, the estimate can be calculated for resident
household income and local and state government revenue.

Arts & Economic Prosperity IV | Americans for the Arts 13



Economic Impact Per $100,000 of Direct SpendingypAUDIENCES

The economic impact of everglated spending by arts audiences can also be derived for individual or groups of
nonprofit arts and culture organizations and evenitisarCity of Omaha

The first step is to determine thaabestimated eventlated spending by arts and culture event attendees
(excluding the cost of admission). To derive this figure, multiply the average per persere@atedtexpenditure

in the City of Omahdy the total event attendance. The ratioscoh®mic impact per $100,000 in direct spending
can then be used to determine the total economic impact of the total estimated audience spending.

TABLE 2:
Average Per Person EvenRelated Spending by Al Arts and Culture Event Attendees
in the City of Omaha (excluding the cost of event admission)

Median of

Similar Study Regions
City of Omaha Pop. = 250,000 to 500,00( National Median
Refreshments/Snacks During Eve $1.83 $2.85 $3.02
Meals Before/Afte Event $11.37 $8.97 $10.12
Souvenirs and Gifts $3.44 $2.00 $2.74
Clothing and Accessorie: $1.09 $1.20 $1.31
Ground Transportatior $3.26 $2.37 $2.65
EventRelated Child Care $0.31 $0.24 $0.36
Overnight Lodgingone night only) $2.69 $2.37 $3.51
Other $1.87 $0.78 $0.89
Total Per Person Spending $25.86 $21.90 $24.60

TABLE 3:
Ratios of Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and CulturAudiences
in the City of Omaha

Median of

Similar Study Regions
City of Omaha Pop. = 250000 to 500,000 National Median
Full-Time Equivalent Jobs 2.98 2.84 2.69
Resident Household Incom $72,399 $62,535 $57,140
Local Government Revenu $4,675 $5,338 $5,100
State Government Revent $6,625 $6,686 $5,802

14 Arts & Economic Prosperity IV | Americans for the Arts



An Example of How to Use the Audience Spending Calculator Tablésn the preceding page):

An administrator wats to determine the total economic impact of the 25,000 total attendees to his/her
organi zationdés nonpr of-ineeqvaest (FAE) employménttne City of ©Omaha t s o n
The administrator would:

1. Determine the total estimated auttie spending by multiplying the average per person expenditure for
the City of Omahdy the total attendance to nonprofit arts and culture events;

2. Divide the resulting total estimated audience spending by 100,000; and

3. Multiply that figure by the FTE emplayent ratio per $100,000 ftine City of Omaha

Thus, 25,000 time$25.86(from the bottom row of data on Table 2 on the preceding page) &fi48500
$646,500divided by 100,000 equas47, 6.47times2.98(from the top row of data on Table 3 on thieqeding

page) equals a total @B.3full-time equivalent jobs supported (both directly and indirectly) witténCity of

Omahaby that nonprofit arts and culture organization. Using the same procedure, the estimate can be calculated
for resident houselw income and local and state government revenue.

Making Comparisons with Similar Study Regions

For the purpose of this research project, the geographic region being studied is defireCitgsof Omaha, NE
According to the most recent data avaidafstbm the U.S. Census Bureau, the populatigh@City of Omaha

was estimated to b&38,646during201Q For comparison purposes, more than 300 pages of detailed data tables
containing the study results for all 182 participating study regions areddnad@pendix B of the National
Statistical Report. The data tables are stratified by population, making it easy to compare the finthiegSifpr

of Omahato the findings for similarly populated study regions (as well as any other participatingesjiahsr

that are considered valid comparison cohorts).

All of the national study publications are available both by download (free) and hardcopy (for purchase) at
www.AmericansForTheArts.org/Economiclmpact
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“The success of my familyds busine
creative and innovative workforcehave witnessed firsthand the power of the
arts in building these business skills. When we patrticipate personally in the
we strengthen our &écreativity mus
ceramicist or chorus member, but a more creative worketter able to identify
challenges and innovative business solutidigs is one reason why the arts
remain an important paof my personal and corporate philanthrdpy

o0 Christopher Forbes, Vice Chairman, Forbes, Inc.
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About This Study

TheArts & Economic Posperity 1Vstudy was conducted by Americans for the Arts

to document the economic impact of the nonprofit arts and culture industry in 182
communities and regions (139 cities and counties, 31 4Titjtor multicounty
regions, and 10 states, and twoiwrdiual arts districts) representing all 50 U.S.

states and the District of Columbia.

The diverse communities range in population
(1,600 to four million) and type (rural to urban).
The study focuses solely on nonprofit arts and
culture organizations artbeir audiencefRublic

arts councilandpublic presenting
facilities/institutionsare included as are select
programsmbeddeadvithin anotherrganization
(thathave their own budgeindplay a substantial
role in the cultural life of the commun)tyThe

study excludes spending by individual artists and
the forprofit arts and entertainment sector (e.g.,
Broadway or the motion picture industridetailed
expenditure data were collected fré73lartsand
cultureorganizations antl51,8020of their
attendes.The project economists, from the
Georgia Institute of Technology, customized input
output analysis models for each study region to
provide specific and reliable economic impact data
about their nonprofit arts and culture industry,
specifically fulktime equivalent jobs, household
income, and local and state government revenue.

The 182 Local, Regional, and
Statewide Study Partners

Americans for the Arts published a Call for
Participants in 200 seeking communities interested
in participating in théirts & Economic Prosperity

IV study. Of the more tha200 potential partners
that expressed intere§B2agreed to participate
and complete four participation criteria: (1) identify
and code the universe of nonprofit atsl culture
organizationsn their sudy region (2) assist

Arts & Economic Prosperity IV | Americans for the Arts

researchers with the collection of detailed financial
and attendance data from those organizati@®)s
conduct audienetercept surveyat culturalevents;
and (4) pay a modesbstsharingfee (no community
was refused participan for an inability to pay)

Nebraskans for the Artsresponded to the 2010
Call for Participants, and agreed to complete the
required participation criteria.

Surveys of Nonprofit Arts and
Culture ORGANIZATIONS

Each of thel82 study regions attempteditizntify
its comprehensivaniverse of nonprofit artgnd
cultureor gani zations using
National Taxonomy of Exempt EntiffNTEE)
coding systenas a guidelineThe NTEE systed®
developed by the National Center for Charitable
Statistics athe Urban Institui@ is a definitive
classification system for nonprofit organizations
recognized as tax exempt by the Internal Revenue
Code. This system divides the entire universe of
nonprofit organizations into 10 Major categories,

t

he

includingufigrtandClHumanitie

Urban Institute reports that 113,000 nonprofit arts
and culture organizations were registered with the
IRS in 2010, up from 94,450 in 2005.

The following NTEE AArt s,
Humanitiesd subcategories
study:
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In addition to the organization types above, the
study partners were encouraged to include other

AO1T
AO2T
A037
AO5T
Alli
Al127
A1917
A2071
A237
A247
A2517
A267
A7
A30T
A3L17i
A327
A3317
A347
A40T
A50T
A5117
A527
A531
A54 17
A561
A571
AGBO T
ABLT
AB2T
AB3 T
AB5 T
AB8 T
AB9 T
ABA T
AGB T
A6CT
AGE T
A707
A80T
A821
A84 i
A0 T
A99T

Alliances and Advocacy

Management and Technical Assistance
Professional Societies and Associations
Research Institutes and Public Policy Analysis
Single Organization Support

Fund Raising and Fund Distribution
Support (not elsewhere classified)

Arts and Culture (general)

Cultural and Ethnic Awareness

Folk Arts

Arts Education

Arts and Humanities Councils and Agencies
Community Celebrations

Media and Communications (gea8

Film and Video

Television

Printing and Publishing

Radio

Visual Arts (general)

Museums (general)

Art Museums

Childrenbés Museums
Folk Arts Museums

History Museums

Natural History and Natal Science Museums
Science and Technology Museums
Performing Arts (general)

Performing Arts Centers

Dance

Ballet

Theatre

Music

Symphony Orchestras

Opera

Singing and Choral Groups

Bands andnsembles

Performing Arts Schools

Humanities (general)

Historical Organizations (general)
Historical Societies and Historic Preservation
Commemorative Events

Arts Services (general)

Arts, Culture, and Humanities {gtellaneous)

types of eligible organizations if they play a
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substantial role in the cultural life of the community
or if their primary purpose is to promgtarticipation
in, appreciation for, and understanding of the visual,
performing, folk, and media arts. These include
governmenbwned or governmerdperated cultural

facilities and institutions, municipal arts agencies and

councils, private community artsganizations,
unincorporated arts groups, living collections (such
as zoos, aquariums, and botanical gardens),
university presenters, and arts programs that are
embedded under the umbrella of a 1zots
organization or facility (such as a community center
or church). In short, if it displays the characteristics
of a nonprofit arts and culture organization, it is
included. Foprofit businesses and individual artists
were excluded from this study.

Nationally, cetailed informatiorwas collected from
9,721 digible organizationsbout theifiscal year
2010expendituresn more than 40 expenditure
categories (e.glabor, local andchorlocal artists,
operations, materials, facilities, and asset acquigition
as well as about their event attendancina
cortributions, and volunteerisrtResponding
organizations had budgets ranging from a low of $0
to a high of $239.7 milliorResponse rates for the
182 communities averagetB.2percent and ranged
from 5.3 percent to 100 percerit.is important to
notethatech study regionés
on the actual survey data collected. No estimates
have been made to account for iespondents.
Therefore, the lesthan100 percent response rates
suggest an understatement of the economic impact
findings in nost of the individual study regions

In the City of Omaha, 28 of the approximately 103
total eligible nonprofit arts and culture
organizations identified byNebraskans for the
Arts participated in this studyd an overall
participation rate of 27 percent.

Arts & Economic Prosperity IV | Americans for the Arts
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Surveys of Nonprofit Arts and dividends, and so forth, and becomes income to local

Culture AUDIENCES residents. Much of it is rspent locally; some,
Audienceintercept surveying, a common and however, is spent for goods imported from outside of
accepted research method, wasducted in all 182 the community. The dollars-spent locally have an

of thestudy regionso measureventrelated economic impact as they continue to circulate
spending by nonprofit arend culture audiences. through the local economy. This theory applies to arts
Patrons were askkto complete ahortsurvey organizations as well as to other producers.

while attendinganevent.Nationally, atotal of _ _ _
151,802valid and usable attendees completed the Studying Economic Impact Using

survey foran average d834surveys pestudy Input -Output Analysis

region The randomly selected respondents To derive the most reliable economic impact data,
provided itemized expenditure data oteatlance input-output analysis is used to measure the impact of
related activities such as meals, souvenirs, expenditures by nonprofitrts and culture
transportation, and lodginBata were collected organizations and their audienc@&sis is a highly
throughout 2011 (to guard against seasonal spikes regarded type of economic analysis that has been the
or dropoffs in attendance) as well as at a broad basis for two Nobel Prize¥hemodels aresystens

range of both paid and free events (a night at the of mathenatical equations thatombinestatistical

opera will typically yield more spending then a methods and economic theory in an area of study
weekend childrendés t heat ealedgaomhairicEheydracehawrmarg tinfes & e
community music festival, for exampl@jhe dollar is respent within the local economy before it
survey respondents providiemformation about the leaks out, and fuantifiesthe economic impact of
entire party with whom they were attending the each rounaf spendingThis form of economic

event. With aroveral average travel party size of analysis is well suited for this study because it can be
2.69people, these data actually represent the customized specifically to each study region.

spending patterns of more th4®8,000attendees
To complete the analysis ftre City of Omaha

In the City of Omaha, a total of 886valid and project economists customized an irputput model

usable audiencentercept surveys were collected based on the lotdollar flow between 533 finely

from attendees to arts and culiire performances, detailed industries within the economy@dduglas

events, and exhibits during 2011. County This was accomplished by using detailed
data on employment, incomes, and government

Economic Analysis revenues provided by the U.S. Department of

A common theory of community growth is that an Commerce (County Business Patterhs, Regional

area must export goods and services if it is to Economic Information System, and the Survey of

prosper economically. This theory is called State and Local Finance), local tax data (sales taxes,

economiebase theory, and it depends on dingli property taxes, and miscellaneous local option taxes),

the economy into two sectors: the export sector and ~ as well as the survey data from the responding

the local sector. Exporters, such as automobile nonprofit arts and culture organizaticarsd their

manufacturers, hotels, and department stores, obtain audiences.

income from customers outside of the community.

This fiexport incomeod6 then enters the |l ocal economy
in the form of salaries, purchases of materials,

Arts & Economic Prosperity IV | Americans for the Arts 19



The Input-Output Process

The inputoutput model is based on a table of 533
finely detailed industries showing local sales and
purchases. The local and state economy of each
community is researched so the table can be
customized foeach community. The basic
purchase patterns for local industries are derived
from a similar table for the U.S. economy for 2007
(the latest detailed data available from the U.S.
Department of Commerce). The table is first
reduced to reflect the unique siemed industry mix

of the local economy, based on data from County
Business Patterns and the Regional Economic
Information System of the U.S. Department of
Commerce. It is then adjusted so that only
transactions with local businesses are recorded in
the inerindustry part of the table. This technique
compares supply and demand and estimates the
additional imports or exports required to make total
supply equal total demand. The resulting table
shows the detailed sales and purchase patterns of
the local indusies. The 533ndustry table is then
aggregated to reflect the general activities of 32
industries plus local households, creating a total of
33 industries. To trace changes in the economy,
each column is converted to show the direct
requirements per deali of gross output for each
sector. This direetequirements table represents the
Aireciped for producing

The economic impact figures férts & Economic
Prosperity IVwere computed using what is called

an fAiter at.iThispcess usestree dumr e
of a power series to approximate the solution to the
economic model. This is what the process looks like
in matrix algebra:

T=IX+AX + A2X + A3X + ... + AnX.
T is the solution, a column vector of changes in
each i rodgputs tausgddoygthe changes

represented in the column vector X. A is the 33 by
33 directrequirements matrix. This equation is used

20

to trace the direct expenditures attributable to

nonprofit arts organizations and their audiences. A
multiplier effect tale is produced that displays the

results of this equation. The total column is T. The

initial expenditure to be traced is IX (I is the identity
matrix, which is operationally equivalent to the

number 1 in ordinary algebra). Round 1 is AX, the

result of muliplying the matrix A by the vector X

(the outputs required of each supplier to produce the
goods and services purchased in the initial change
under study). Round 2 is A2X, which is the result of
multiplying the matrix A by Round 1 (it answers the
samequet i on applied to Round
outputs required of each supplier to produce the
goods and services purchased in Round 1 of this
chain of events?0). Each
the multiplier effects table represents one of the
elements in theontinuing but diminishing chain of
expenditures on the right side of the equation. Their
sum, T, represents the total production required in the
local economy in response to arts activities.

of

Calculation of the total impact of the nonprofit arts
on the otputs of other industries (T) can now be
converted to impacts on the final incomes to local
residents by multiplying the outputs produced by the
ratios of household income to output and
employment to output. Thus, the employment impact

t tofechanges irpoutpsitdus fo arés @xpanditirgsdsu s t r y .

calculated by multiplying elements in the column of
total outputs by the ratio of employment to output for
the 32 industries in the region. Changes in household
incomes, local government revenues, and state
government revenuehie to nonprofit arts
expenditures are similarly transformed. The same
process is also used to show the direct impact on
incomes and revenues associated with the column of
direct local expenditures.

A comprehensive description of the methodology

used tocomplete the national study is available at
www.AmericansForTheArts.org/Economiclmpact
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Frequently Used Terms

This section provides a glossary of economic impact terminology.

Cultural Tourism
Travel directed toward experiencing the arts, heritage, @exa character of a place.

Direct Economic Impact

A measure of the economic effect of the initial expenditure within a community. For example, when the
symphony pays its players, each musi c Himeegusalestal ar y, t
employment status represent the direct economic impact.

Direct Expenditures
The first round of expenditures in the economic cyilpaycheck from the symphony to the violin player and a
ball et companyb6s pur chaseectefpenditarasc e shoes are exampl e

Econometrics

The process of using statistical methods and economic theory to develop a system of mathematical equations that
measures the flow of dollars between local industries. The-oydptt model developed for this study is an

exanple of an econometric model.

Econometrician
An economist who designs, builds, and maintains econometric models.

Full-Time Equivalent (FTE) Jobs

A term that describes the total amount of labor employed. Economists measure BT Bgothe total number of
employeebecause it is a more accurate measure of total
full-time employee, two hatime employees, four quartime employees, etc. Almost always, more people are
affected than are reflected in thember of FTE jobs reported due to the abundance ofipstemployment,

especially in the nonprofit aréd culturandustry.

Indirect Economiclmpact

Each time a dollar changes hands, there is a measurable economic impact. When people and lacsivesses r
money, they respend much of that money locally. Indirect impact measures the effect of¢ipisrding on jobs,
household income, and revenue to local and state government. It is often referred to as secondary spending or the
dol | ar s fough @gorhnunity. Whenh funds are eventually sperdlocadly, they are considered to have

i | e aduteofithe community and therefore cease to have a local economic impact. Indireciricipdesthe
impact of all rounds of spendirfgxcept fortheinii al expenditure) wuntil the dol
of the local economy
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Input -Output Analysis

A system of mathematical equations that combines statistical methods and economic theory in an area of

economic study called econometrics. Ecorsisiise this model (occasionally called an #imdustry model) to

measure how many timesadollarissr¢e ent i n, or fAri ppl es dGleakstowbo wgh  t ha& com
local economy by being spent ntmtally (see Leakagbelow). The model is bged on a matrix that tracks the

dollar flow between 533 finely detailed industries in each community. It allows researchers to determine the

economic impact of local spending by nonprafis and culturerganizations on jobs, household income, and

govermment revenue.

Leakage

The money that community members spend outsideedbcal economyThis nonlocal spending has no
economic impact within the community. A ballet company purchasing shoes frord@abmanufacturer is an
example of leakage. If hshoe company were local, the expenditure would remain within the community and
create another round of spending by the shoe company.

Multiplier (often called Economic Activity Multiplier)

An estimate of the number of times that a dollar changes hattds thie community before it leaks out of the
community (for example, the theater pays the actor, the actor spends money at the grocery store, the grocery store
pays its cashier, and so on). This estimate is quantified as one number by which all exgseaditmultiplied.

For example, if the arts are a $10 million industry and a multiplier of three is used, then it is estimated that these
arts organizations have a total economic impact of $30 million. The convenience of a multiplier is that it is one
simpe number; its shortcoming, however, is its reliability. Users rarely note that the multiplier is developed by
making gross estimates of the industries within the local economy with no allowance for differences in the
characteristics of those industriesually resulting in an overestimation of the economic impact. In contrast, the
input-output model employed iArts & Economic ProsperitlV is a type of economic analysis tailored

specifically to each community and, as such, provides more reliable arficsggmmomic impact results.

Resident Household Incomeoften called Personal Income)

The salaries, wages, and entrepreneurial income residents earn and use to pay for food, mortgages, and other
living expenses. It is important to note that resident &loolsl income is not just salary. When a business receives
money, for example, the owner usually takes a percentage of the profit, resulting in income for the owner.

Revenue to Local and State Government

Local and state government revenue is not derivelligively from income, property, sales, and other taxes. It
also includes license fees, utility fees, user fees, and filinglfeeal governmentevenuencludes funds to city
and county government, schools, and special districts.
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Frequently Asked Questons

This section answers some common questions about this study and the methology
used to complete it.

How were thel82 participating communities and regionsselected?

In 201Q Americans for the Arts published a Call for Participants for communitiesested in participating in the
Arts & Economic Prosperitiv study. Of the more tha200 participantshat expressed intered82agreed to
participate and complete four participation criteria: (1) identify and code the universe of nonprafitiantdure
organizationsn their study region(2) assist researchers with the collection of detailed financial and attendance
data from those organizatigr(8) conduct audiene@tercept surveyat culturalevents; and (4) pay a modest
costsharingfee (no conmunity was refused participation for an inability to pay).

How were the eligible nonprofit arts organizations in each community selected?

Local partners attempted to identify their universe of nonprofieadscultureorganizations using the Urban

Insi t ut ebs Nati onal T &NWBE)codeyas @duideline.&ligiplé orgamzations included

those whose primary purpose is to promote appreciation for and understanding of the visual, performing, folk, and
media arts. Public arts councils, patgresenting facilities or institutions, and embedded organizations that have
their own budget also were included if they play a substantial role in the cultural life of the comRurptfit
businesses and individual artists are excluded from tnily st

What type of economic analysis was done to determine the study results?

An inputoutput analysis model was customized for each of the participating commaniiesgionso

determine the local economic imp#uweir nonprofit artsand cultureorgankations and arts audiences. Americans
for the Arts, which conducted the research, worked with highly regarded ecatondiesign the inpubutput
model used for this study.

What other information was collected in addition to the arts surveys?
In addition to detailed expenditure data provided by the surveyed organizations, extensive wagax|anat,
commerce data were collected from local, state, and federal governments for use in {betjmuhodel.

Why doesné6t this study wuse a multiplier
Whenmany people hear about an economic impact study, they expect the result to be quantified in what is often
called a multiplier or an economic activity multiplier. The economic activity multiplier is an estimate of the

number of times a dollar changes hawithin the community (e.gatheater pay#s actor, the actor spends

money at the grocery store, the grocery store pays the cashier, and so on). It is quantified as one number by which
expenditures are multipliedhe convenience of the multiplier isathit is one simple numbddsers rarely note,

however, that the multiplier is developed by making gross estimates of the industries within the local economy

and does not allow for differences in the characteristics of those industries. b/sicgnamic etivity multiplier

usually results in an overestimation of the economic impact and therefore lacks reliability.
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Why are the admissions expenses excluded from the analysis of audience

spending?

Researchers make the assumption that any admissions daltbby gaent attendees are typically collected as

revenue for the organization that is presenting the event. The organization then spends those dollars. The

admissions paid by audiences are excluded because those dollars are captured in the operatingthedget
participating nonprofit arts and culctowrng i mrgga ntihzoatei an
the analysis.

How is the economic impact of art@and culture organizationsdifferent from

other industries?

Any time money changdgands there is a measurable economic impact. Social service organizations, libraries,

and all entitieshat spend mondyave a economic impact. What makes the economic impaattsfand culture
organizations unique is that, unlike most other industitiey, induce large amounts of related spending by their
audiences. For example, when patrons attend a performing arts event, they may purchase dinner at a restaurant, eat
dessert after the show, and return home and pay thesitédry All of these expendites have a positivend
measurablémpact on the economy.

Will my local legislators believe these results?

Yes, this study makes a strong argument to legislators, but you may need to provide them with some extra help. It
will be up to the user of thispert to educate the public about economic impact studies in general and the results

of this study in particular. The user may need to explain (1) the study methodology used; (2) that economists
created an inpuutput model for each communiiynd regiorin the study; and (3) the difference between input

output analysis and a multiplier. The good news is that as the number of economic impact studies completed by
arts organizations and other special interest areas increases, so does the sophistioatimnnity leaders

whose influence these studies are meant to affect. Todaydewsion makers/ant to know what methodology

is being used and how and where the data were gathered.

You can be confident that the inpaiitput analysis used in this study ikighly regarded model in the field of
economicgthe basis of two Nobel Prizes in economi¢#)wever, as in any professional field, there is

disagreement about procedures, jargon, and the best way to determine results. Ask 12 artists to define art and you
mayget12 answers; expect the same of economists. You may meet an economist who believes that these studies
should be done differently (for example, a dosihefit analysis of the arts).

How can a community not participating in the Arts and Economic Praperity IV
study apply these results?

Because of the variety of communities studied and the rigor with whidkrth& Economic ProsperitV study
was conducted, nonprofit adsd cultureorganizations located in communities that were not part of tidy sein
estimate their local economic impact. Estimates can be ddywasding theArts & Economic Prosperitiv
Calculator(found atwww.AmericansForTheArts.ofgconomicimpadt Additionally, users wilfind sample
PowerPoint presentations, press released.d)@nd other strategies for proper application of their estimated
economic impact data.
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"One of the keys to building and sustaining communities and promotir
high quality economic development is support and funding of the arts.
have witnessed, irose states, decreased support of the arts which is
counterproductive and a major step backward. We need to emphasize
potential employers look at enrichment of lives as well as schools,
hospitals, libraries, and other essential services for the corhiasuini
which they want to locate. We need to contidand increas® our
support for the arts. |l n todayo
truer that supporting the arts means busifiess

0 Senator Steve Morris
President, National Conference of Staggislatures

"The Committee Encouraging Corpor&teilanthropy (CECP), which is active

in measuring trends and best practices in corporate giving to the arts, valu

far-reaching research and leadership of Americans for the Arts, demonstre

the Arts & Economic ProsperityE s

0 Charles H. More
Executive Director, Committee Encouraging Corporate Philanthropy






